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The International Survey on Collegiate Entrepreneurship presents a wide range of useful information in relation to Academic Entrepreneurship. On the one hand, there is a significant amount of entrepreneurial potential amongst students. On the other hand, however, we see that there is still room for improvement in some areas, such as training and further education, at different levels.

The aim of the International Survey on Collegiate Entrepreneurship is to undertake an international comparison of the entrepreneurial potential of students in the area of 'Academic Entrepreneurship', as well as to examine changes in their entrepreneurial potential and the conditions at universities over time, and to provide a basis for further research into specific individual aspects. As part of the project, more than 37,000 students in 14 countries were questioned in the ISCE 2006 Survey and various analyses were performed in relation to the behaviour, intentions, and activities, of students seeking to establish a business. The project is coordinated on an international level by the University of St. Gallen (Switzerland) and the European Business School (Germany).
professional expectations

When asked about their professional expectations, most students indicated that they intended to find employment in a company following graduation. Employment in large (17.8%) and medium-sized businesses (16.8%) were the most popular choices. Becoming an entrepreneur, ranging from participating in, and establishing, to taking over a company, was only indicated as a career preference by 12.1% of all students. However, such preferences changed over time. When asked for their professional expectations five years after graduation, more students preferred to be entrepreneurs. The most popular choices were establishing a business (14.9%), as well as being a freelancer (7.1%). There are significant, differences within the countries surveyed in relation to the professional expectations and aims students expressed for the long term, as well as directly following graduation. Students in Australia, Belgium, Hungary, and Ireland more often preferred entrepreneurship than students in countries such as Germany, Switzerland, or Finland, who were very much less inclined to do so.

entrepreneurial activities

The ISCE 2006 Survey also indicates future entrepreneurial potential in relation to the specific activities and intentions of students wishing to establish their own business. As an international average, 3.2% of all students had already established their own business, 11% had already seriously considered doing so, and 7.7% indicated that they had made a firm decision to become entrepreneurs. Approximately 3 out of 4 students had at one time or another considered entrepreneurship, albeit not to a serious degree. When comparing individual countries in relation to entrepreneurial activities, we see that Liechtenstein shows the highest percentage of students who had established a business, followed by Singapore and Austria. Belgium, Switzerland and Hungary appear at the lower end.

In relation to the entrepreneurial activities and intentions of students in this survey, there is quite a significant difference between students undertaking business-related studies and those who do not. In this context, the percentage of students undertaking business-related studies is much higher than for those who undertake other studies. When students who undertake business-related studies are taken into account on their own, the percentage of students who established a business increases by 0.4% to 1.6% for each country. 

Students who had already established a business, had on average already managed it for more than four years, had three members of staff, and were on average significantly older (29.6 years of age) than the group of students taken as a whole (24.2 years of age). For the majority of students who had already established a business, the team they used for doing so included persons from their own immediate circle of friends or acquaintances.

When looking at potential business founders, i.e. those students who at one time or another had considered entrepreneurship, we can see that the majority only undertook quite general activities with a view to realising such plans. Only a minority of such students had actually taken specific steps to establish their own business. Compared internationally, Singapore and Liechtenstein once again appear at the higher end, and potential business founders in Belgium, Germany, and Switzerland are at the lower end and the least likely to take any specific steps in such direction. 

Compared internationally and in line with the preferences students indicated in relation to their professional intentions, potential business founders on average preferred to gain several years of professional experience prior to establishing their own business. Only 11% of those asked would have liked to establish their business while studying, and approximately 5% would do so directly following graduation. In this context, the significant difference between individual countries is quite remarkable. In Singapore, more than 50% of potential business founders intended to establish there business while studying, whereas only 5.3% intended to do so in Germany.

The entrepreneurial power of students

Combining the analysis performed in an index that takes into account the various percentages in relation to students who had already established their own business, intended to do so, had taken specific steps in this regard, etc., shows Ireland, Singapore and Liechtenstein at the higher end. The lower end is made up of Germany, Switzerland, and Norway, which show the least entrepreneurial potential for their students. 

obstacles 

If we focus instead on the potential obstacles students face when intending to establish their own business, we can see that when compared internationally, financial resources are viewed as the biggest obstacle across all countries, ahead of personal engagement and economic conditions. In particular, personal financial risk and lack of private or foreign capital are seen as the main obstacles by students, followed by the lack of a good business idea, as well as the lack of client contacts.
Conversely, the conditions and entrepreneurial climate at universities are on average valued as ’rather good’, or better, across all countries. Compared internationally, we can see that the availability of entrepreneurship-related courses is very much below the international average in the case of Norway, Ireland, and Hungary. Conversely, such courses are more widely offered in Germany and Switzerland, which interestingly were not the countries that fared well in the entrepreneurial index. First and foremost, students would also like to see more coaching made available at universities in addition to the existing courses on offer. Students undertaking business-related studies also indicated that they wanted to receive more information on initial financial support, as well as additional courses.

The entrepreneurial potential that is revealed in the significant findings of the ISCE 2006 Survey gives us cause for optimism, but it is also clear that there is still room for improvement at international level in various areas, such as training, research and encouragement. Students establishing businesses provide an important contribution to national economic growth and should therefore be supported as much as possible. 

In relation to the encouragement of entrepreneurial ambitions, this survey clearly shows that there is a significant demand for new ideas and ways of offering encouragement that could assist students in becoming entrepreneurs. For the majority of students questioned in all countries and across all study disciplines in the survey, personal financial risk, as well as access to personal and foreign capital, provided the most significant obstacles to establishing their own business.
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*) The report is available for free on www.isce.ch 
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